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MEDIA RELEASE 

Take the Aussie Made challenge this Australia Day 

 

The not-for-profit Australian Made Campaign is calling on consumers to ‘take the Australian Made challenge’ this 

Australia Day long weekend, and stop for a few moments to look for the green-and-gold kangaroo logo when 

shopping. 

 

“This time of year consumers are particularly conscious of supporting local farmers and manufacturers, but just 

because a product sports a map or flag – even if that product is a map or flag – doesn’t mean it has been made or 

grown here,” Australian Made Campaign Chief Executive, Ian Harrison warns. 

 

“We encourage consumers to look more closely at the products they are purchasing, and make Australia Day a 

starting point for new buying behaviours – ‘take the Australian Made challenge’.” 

 

“Most products – and all food products – carry a country-of-origin label, and sometimes it’s just about getting in the 

habit of looking for it. We think consumers can have fun with this challenge, and might even discover a new family 

favourite for future purchases in the process,” Mr Harrison said. 

 

“If every Australian replaced one item in their weekly shop with a locally made or grown alternative, we would see a 

tangible improvement to living standards across the country – for the benefit of all.” 

 

The Australian Made, Australian Grown kangaroo logo is Australia’s registered country-of-origin trademark for 

genuine Aussie products and produce. More than 2000 businesses are registered to use it on approximately 15,000 

products. 

 

Mr Harrison’s tips for buying local this weekend include: 

 

• Looking for the  logo when shopping in-store and online 

• Reading the fine print in the absence of a logo – looking for the words ‘Australian Made’ ‘Australian Grown or 

‘Australian Seafood’ 

• Searching the online product directory at www.australianmade.com.au; and lastly,  

• Being wary of colourful packaging, maps, flags and Aussie animals, which can be designed to mislead 

 

“We encourage consumers to ‘take the Australia Made challenge’ and enjoy great Aussie products and produce from 

our farmers and manufacturers this Australia Day long weekend,” Mr Harrison said. 

 

--ENDS-- 
NOTE TO MEDIA 

 

Australian Made Campaign Chief Executive, Ian Harrison, is available for interview and vision opportunities. Please contact us if 

you would like to schedule a time. 

 

CONVERSATION STARTERS 

 

• What sorts of Aussie products and merchandise are actually made here? 



 

• Is there anything you can’t buy, or that’s hard to track down? 

• Why is it important for us all to buy genuinely Aussie products and produce? How does it benefit us as individuals and the 

wider community? 

• Does support for Aussie products typically peak around Australia Day? What about the rest of the year? 

 

* Australia’s Fed Cup Captain, Alicia Molik is an ambassador for the Australian Made Campaign. If you are running a tennis-

themed story in the lead-up to Australia Day and would like to speak with Alicia, please contact us to schedule a time.  

 

MEDIA CONTACT 

 

Catherine Sekulovski, Media and Communications Officer  

P: +61 3 9686 1500 / +61 422 071 256 

E: catherine@australianmade.com.au  

 

ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO 

 

The green-and-gold Australian Made, Australian Grown (AMAG) logo is the only registered country-of-origin certification trade 

mark for the full range of genuine Australian products and produce.  

 

The AMAG logo supports growers, processors and manufacturers in Australia by helping businesses to clearly identify to 

consumers that their products are Australian. At the same time it provides consumers with a highly recognised and trusted 

symbol for genuine Aussie products and produce. It does both of these things in conjunction with a campaign encouraging 

consumers to look for the logo when shopping; it has been doing this since its introduction by the federal Government in 1986. 

 

The AMAG logo can only be used on products that are registered with the not-for-profit organisation Australian Made Campaign 

Limited. The strict set of rules governing the logo’s use also require that it must always be used with one of five descriptors; 

‘Australian Made’, ‘Australian Grown’, ‘Product of Australia’, ‘Australian Seafood’ or ‘Australian’ (for export use only). To use the 

logo goods must meet the criteria set out in the Australian Consumer Law as well the more stringent Australian Made, 

Australian Grown Logo Code of Practice. More than 2000 businesses are registered to use the AMAG logo, which can be found 

on some 15,000 products sold here and around the world.  

 

Australian Made Campaign Limited is located at Suite 105, 161 Park Street, South Melbourne, VIC 3205. 

 

www.australianmade.com.au  

 

 

 

 

 

 

 

 


